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By Kate Bertrand Connolly

ause marketing programs are taking on new significance in this economy, as brand owners

strive to broadcast their corporate principles, create closer relationships with consumers

and affer the idea of greater brand value. @ In the current econamy, peaple definitely “vore

with their dollars,” savs Sean Greenwaod, Ben & Jerry's grand poobeh of PR (his actual tide).

Consumers may not be able to make financial donations to charities and other nonprofits
as they have in the past, but they will make a conscious purchase, Greenwood says. “T don't think that's
uncommaon for people today” @ To stimulate consumer and shopper response to cause marketing efforts,
brand owners like Campbell Soup Co. and Procter & Gamble are increasingly turning to package design.
® "[1ts] a versatile, cost-effective medium for communicating the corporate-nonprofit association.” says
packaging consultant Sterling Anthony. Though cawse-related marketing is best used to “break a tie”
among brands, he says. @ "The brand should at least hove parity with the competition in terms ol guality
and value, after which cause- related marketing is one of a variety of differentiators that can break that tie,”
Anthony explains, =
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Tide's Loads af Hape Label, which launched this year, ks the mast

significant packaging change i the brand’s story

secnimdd Harvest ), which has part nered] with Tide hramd vwener
Procter & Gamble nn the project. T date, the brand’s Loads nl
Hope initzative has washed and delded 50,000 Inads of laundry
fine 25,1048 families,

I'he cag hears the messape, Yo can hellp,” and direcs
conanmers b the Logds of Hoge wehsiie where they can entero
rn||:p'i|1l-:"\d.l1 nihe cap ta send encn |r.||_1;i|'||l1 ITHeRsaRes 10 [u'npln
recrvering mom disasters.

Beyonid prowding dissater survivass wath one ol thar maosl

hasic neede—dean dnther— Lsads of Hope builds hrand valoe
Comsumers “helieve the purchase of Tide is an overall betier
value hecaisse ol the dual henehi Ih:-'pjgel [T I'|||'r-i|1g.1h|:
pm:il'-.'l and AUt in|_!|.1 conse they helieve in,” savs Shaikh, “1i's
a read way tn hring the visinn and equity ol the brand e life”

Packaging aldio has an inportant place i the Cavse matketing
arratepry of heverage cormpany CUNE World Enterprises, which,
last year, vsed limiled -editinn ari packages for its shelt-siabde
CUNLE, Coennut Water 10 raise minney amd swareness for dean
drinking vater

(M E. partered with the Brazil Fowmdat ion
o the si-month project, in which a
percentage of the proceeds from the limied
editinn pockagss went to Brozilian woler
|m'-im'.ls. F'llil artist Bemerm Britto crsuted tuen
desizns bor the specal packaging. one br the

1 Lo size anel anniher énr the 11,

‘ Thisyear O E lanidhed @ more amibetans
canse marketing progeam, once again Eauaring
the ﬂillil' Tetra Pak r-.u'l:.lf,:'.'l'hir.lilm:' the
product is QU E. Natural Spring Water: and the
cornpany & domating |00 percent of the poduact’s
prafis i charity, The prograrm = o permansens
sl it e O i s business awadel.

> OUN.E.Natural Spring Water

launched in aseptic packaging as a
plastic water bottle alkernative. The
packaghng Indudes a special logo b
reflect the brand’s ongamg support
of nrmantal charities,
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Package praphics include the company s Profits b Charity bgn
on the froni: the hack of the S00mL. carton invites cnnsurmers

ion vk thie (0N E. website, where they can vnle for nne ot 10
||-:|:|prlll'|h 1 receive a dbnatsnn

i are averwhalmed with the acceptance for the project,” says
g Vebnsn, foarader and CEO ol CNCE Warld Emerprises
He characierizes it as-a “win-win” (g all imvabed: Consumers
appreciate the opportaniby o enmmnute, the nonprobit partsers
recerve suppart and “as a fnc-prodit comparsy, wie benefit from oz
weell. s mowe aod msre consumers et expesare tonar brand” e
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